
This is an Instagram grid for a wellness coach who supports women
with emotional eating. The client likes the look of a checkerboard
grid, so we came up with three regular types of posts: one AI image

(that I create), a Scripture and a Did You Know - which offers useful
information to her audience.

The text is relatively simple, a call to action that refers her audience
to her website for her journal freebie (mailing list signup) and

relevant hashtags.



These are 2 Linkedin posts for
the same client - She provides

the text, I proofread - sometimes
condense it if the text is too

long. I Create the AI image and
schedule posts to her LI

business page.



This blog is for the same client, and we are still working out a process.
Sometimes she will write the content with help from AI, other times,

she will send me some done-for-you blog posts that she purchased
several years ago, and I’ll rework them with help from AI. I proofread,

format and schedule on Wordpress.

I should state that this particular client LOVES all things AI, which is
why it’s used so much in her marketing.



I recently revamped a client’s social media (Facebook and LinkedIn). We
hadn’t updated it in quite a while. we scrapped all of her previous

CTAs, and I used AI to help create new ones. All the suggestions went
into a spreadsheet that she reviewed, tweaked and personalized as

she felt was necessary.

Her images are AI-generated. Her brand is retro-office in black and
white or sepia and she loves the images I’ve created for her.



These are 2 Linkedin posts for
the same client - This was all
part of the revamp I did for

her - text and images all
agreed upon before

scheduling.



This blog is for the same client. Unfortunately, blogging is not her
strong suit, but we do try to publish something every few months on

her wordpress site.

She is also a big fan of AI, and it’s been interesting to flex my AI Prompt
skills - some AI output is quite stuffy, and the posts have an element of

lightheartedness and professionalism.

You can see how we’ve ensured that her brand is consistent across
her channels. (The second blog image is actually of her, and not AI)


